ANAKOINQzH

‘Ekdoon O1kodoMIkNnG Adelag enékTaong Tou SMART PARK
Kal Evapén Asitoupyiag karaoTnHaTtwv ZKAABENITHZ KAI BSB

H etaipeia REDS A.E. svnuepwvel TO €NeVOUTIKO KOIVO OXETIKA HE TIC
VeOTePeG €EeAiEelc avagopika pe To Epnopikd Mapko SMART PARK ota
>naTa, nou avantuooel n Buyatpiki TNG €taipeia “r'YAAOY EMMOPIKH KAI
TOYPIZTIKH A.E.”.

JUYKEKPIJEVA, OE OUVEXEIQ MponyoUWEVNG avakoivwong, n  ETaipeia
EVNUEPWVEI NWC N OIKOOOWIK adeia Tnv onoia €ixe atnBei yia Tnv
KATAOKEUN CUYKPOTHHATOG KTIPi®V enipaveiag 15.500 T.4. G THRHA
NG B’ ®aong avantuing Tou Smart Park, skdobnke and TIC apuodIEC
Apxéc. Kat’ enéktaon n Buyatpikn TG, “NYAAQOY EMIMOPIKH KAI TOYPIZTIKH
A.E.”, npoTiBeTal va ekkiviioel To €Nopevo d1IaoTnua oTadiaka Tnv uAonoinon,
EMNEKTEIVOVTAG TIG EYKATAOTACEIC TOU Smart Park, npokeigevou va kaAugBei n
ouvexw¢ au&avopevn dATnon. YnevBupiletar OTI PBpiokeTar Adn uno
KOTAOKEUN VEO KTiplo enmpaveiag negpinou 800 P2, woTe va
KaAUQOOUV UNAPXOUCEG AVAYKEG KATACTNHATOV Kadl X®OPWV
€0TIAONG, EV® TO NOCOOTO KAAUWNG TWV eniPaveiov Epnopikng

MioBwong Tou Smart Park avépyeral oto 100%.

Mepaitépw, OTIC NON UNAPXOUCEC €ykATAOTAOEIC Tou Smart, E&ekivnoe
npoo@ata n AsToupyia Tou nNANpwG avakaiviogevou Hypermarket
ZKAABENITHZ kabw¢ kal Tou KataoTAPaTog AIaviKnG NwANONG YUVAIKEIwV

evoupaTwv kal ageooudap BSB.

AvaAuTIKOTEPQ:



1. og Ywpo nou pIcBwveTal and TNV ETAIpEid PE TNV ENWVUMIa
«EAAHNIKEZ YNEPAIOPEZ ZKAABENITHZ ANQNYMH EMNOPIKH
ETAIPIA» kal pe O1akpiTikO TiTAo «ZKAABENITHZ», AsiTtoupyei nAéov
KATAoTnUa OUVOAIKNG emipaveiag nepinou 5.900 T.Y., TO onoio
0100éTel Xwpoug nwAnong nepinou 4.000 T.Y. Kai eninA£Eov

unoyeia anodnkn nepinou 1.200 T.Y..

2. 0t XWPO E€nipaveiac nepinou 264 P2 nou &xel ekPIoBwOEI oTnv €Talpeia
«B&F ANQNYMH BIOMHXANIKH KAI EMINOPIKH ETAIPEIA
ENAYMATQN>» kal OiakpiTikd TiTAo «B&F A.B.E.E. ENAYMATQN>
AeIToupyei NAéov kaTaoTnua Alavikng NWANCNG YUVAIKEIWV EVOUUATWY Kal

a&eooudp BSB.
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