ANAKOINQZH

H etaipeia «<REDS A.E.» avaKoIVWVEI TNV UTTOYPOQPr] CUPQWVIOG EUTTOPIKAG
MioBwong pe Tnv eTaipeia «OQMAZ NAKAZ EKAOTIKH ANQNYMOZ ETAIPEIA»,
ylo Tn AgiToupyia KATOOTAPOTOG AIQVIKAG Kol XOVOPIKAG TTWANONG Kal €KBeong
BiIBAiwv, XapTOOXOAIKWYV Kal cuva@wy €1dwyv, Traixvidiwy, TTalA, cd, dvd, TwAnong
Mepiodikwv kai TagidiwTiKoU Mpageiou, GUVOAIKAS £TTIQAvelIas 302m? Trepitrou, 0To
Eptropiké Mdapko «SMART PARK» ota Zmdra, Tou avatmTiooel n Buyatpiki tng
etaipeia «F'YAAQY EMIMOPIKH KAI TOYPIZTIKH A.E.».

To ouykekpIPEVO KATAOTNHO OTTOTEAEI Pia akoun TTapouaia NG aAucidag «NAKAZ>»
otnv EANGDQ, evioyUel TO Piyua TwV TTPOCPEPOUEVWV UTTNPECIWY OTOUG ETTIOKETTTEG

Tou Mdpkou kar emReRaiwvel Tn duvauiki Tou SMART PARK.

To T0000TO KAAUWNG TWV ETTIPAVEIWV EMTTOPIKAG HioBwong Tou SMART PARK uadi
ME TO TTpooUuQwWVOo eTTéKTaONG Tou Flocafe Espresso Room TTou avakoivwenke
mpoc@arta utrepPaivel TTAéov 10 100%. Katd 10 €10¢ 2014 n YEON €MIOKEWPINOTNTA
Tou augnBnke katd 12% oe ox€on PE TO TTPONYOUMEVO £TOG Kal 0 KaBapdG KUKAOG

EPYACIWY TOU auénonke katd 15,8% o€ ox£on We TO TIPONYOUHEVO £TOG.

H ETaipeia £xel oAokAnpwoel To concept design Tng emopevng B' ddong kai BpiokeTal

o€ oulnTNOoN YIa TIG MIOCBWOEIS AUTNG.
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